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Pariwisata adalah sektor yang memberikan daya tarik besar bagi Indonesia, 

menarik banyak wisatawan untuk berkunjung. Wisata Jolotundo Nganjuk atau 

Jolotundo Edupark adalah salah satu destinasi populer di Nganjuk saat ini. iTujuan 

idari ipenelitian iini iadalah iuntuk imemberikan imasukan ikepada iPemerintah iDaerah 

iNganjuk idalam imerumuskan ikebijakan iyang ilebih ibaik iserta imembantu ipengelola 

iobjek iwisata iuntuk imeningkatkan imanajemen imereka. Kuisioner disebarkan 

langsung di lokasi kepada 100 responden dan dianalisis menggunakan metode 

kuantitatif. Dari hasil penelitian, idapat idisimpulkan ibahwa idaya itarik iwisata 

imemiliki ipengaruh isignifikan iterhadap ikepuasan iwisatawan, begitu pula dengan 

citra destinasi dan sarana yang tersedia. Ketika ketiga faktor tersebut 

digabungkan, iyaitu idaya itarik iwisata, icitra idestinasi, idan isarana, imereka isecara 

ibersama-sama iberpengaruh isignifikan iterhadap ikepuasan iwisatawan. 
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Tourism is a sector that provides great attraction for Indonesia, attracting many 

tourists to visit. Jolotundo Nganjuk Tourism or Jolotundo Edupark is one of the 

popular destinations in Nganjuk currently. The aim of this research is to provide 

input to the Nganjuk Regional Government in formulating better policies and to 

help tourism attraction managers to improve their management. Questionnaires 

were distributed directly on site to 100 respondents and analyzed using 

quantitative methods. From the research results, it can be concluded that the 

attractiveness of tourism has a significant influence on tourist satisfaction, as well 

as the image of the destination and the facilities available. When these three 

factors are combined, namely tourism attraction, destination image, attraction and 

facilities, they together have a significant influence on tourist satisfaction. 
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